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Agenda Date: March 3, 2011  

 

To: Architectural Review Board 

 

From:  Elena Lee      Department: Planning and 

  Senior Planner     Community Environment 

 

Subject: 180 El Camino Real [11PLN-00004]: Request by D.A. Levy & Assoc. for Urban 
Outfitters on behalf of the Board of Trustees to the Leland Stanford Junior 

University for Architectural Review of a new storefront and one new illuminated 

wall sign at the Stanford Shopping Center. Zone District CC. Environmental 
Assessment: Exempt from the provisions of CEQA, 15301 (Existing Facilities).    

 
RECOMMENDATION  

Staff recommends that the Architectural Review Board (ARB) recommend the Director of Planning 

and Community Environment approve the proposed project based upon the Architectural Review 
Findings (Attachment A) and conditions of approval (Attachment B) attached to the staff report. 

 
PROJECT DESCRIPTION 

The project is a façade remodel and installation of new signage to an existing tenant space at the 

northeastern portion of the Stanford Shopping Center for Urban Outfitters. The El Camino Real 
storefront is approximately 39 feet and 7 inches in length along the El Camino Real frontage.  The 

subject building faces El Camino Real across one of the surface parking lot in building C (Space C5, 
C18, C19).  The current tenant of the building is Ann Taylor.  Adjacent stores are the “Giant’s 

Dugout” to the left and “Ralph Lauren Polo” to the right.  This façade removal has been brought 

before the ARB because significant changes are being proposed for a substantial frontage along El 
Camino Real.   

 
DISCUSSION 

Façade Improvements 

The project would involve removal of the existing awning on the northeast façade and the re-facing 
of the existing tenant space.  The proposed new storefront finishes comprise of limited and natural 

color palette.  The applicant proposes to sandblast the concrete bulkhead of the façade to expose the 
natural concrete beneath and install a ten inch timber frame (with bolted steel plates at each timber 

joint) across the entire elevation, including around the storefront glazing system.  The approximately 

14-foot wide entrance would be recessed approximately three feet and include half inch tempered 
glass in custom tube steel doors with custom door pulls in the center of the frontage.  The remodel 

also features a timber canopy supported by steel cable cross bracings and designed to appear as the 
rear of a billboard.  The “front” of the billboard would face the interior of the store.  The timber 

canopy, constructed with reclaimed Douglas fir timbers, would extend approximately ten feet from 

the face of the store across the sidewalk.   The canopy would be mounted approximately 9’5 ½” 
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above grade. According to the applicant, the timber canopy is a reference to the northern California 
timber history.  The applicant has provided storefront perspectives along with streetscapes to 

illustrate the proposal.  The applicant will provide color and material samples at the ARB hearing.  
The ten foot extension of the canopy is a substantial statement, but is located along a private 

sidewalk and across a parking lot, a significant distance away from El Camino Real.  The proposal is 

similar to the extension of existing and adjacent canopies.  The colors of the new façade would be a 
combination of a natural concrete color and the Douglas fir timber.  Six downward directed lighting 

fixtures would be mounted above the canopy to provide additional illumination. 
 

Wall Signs 

The project also includes two internally illuminated wall signs.  Only one sign would face a public 
right of way.  The southeast signage at the rear of the building would face the interior of the 

shopping center.  The sign facing the public right of way would be located above the proposed 
canopy.  The applicant proposes individual ten-inch extruded steel letters with a wire glass face.  

White neon  tubes inside the letters would shine through the face of the sign.   The Stanford 

Shopping Center is subject to both the City’s Sign Ordinance and a master sign program.  The Sign 
Ordinance would allow a maximum wall sign size of 65 sq. ft. based on its frontage of 1,036 sq. ft.  

The proposed sign measures 10”x 11’6 ½” and would be below the maximum size allowed.  The 
master sign program for the Stanford Shopping Center is more restrictive.  The maximum letter 

height requirement of ten inches is met with both signs.  Internally illuminated letters are not 

identified as permitted in the master sign program.  The shopping center management has approved 
of the proposed signage.   

 
The sign is similar in proportion to other signage along the El Camino Real frontage and the 

installation over the canopy is similar to other signs along the same frontage.  However, the majority 

of signs are externally or halo illuminated (or reverse pan channel lighting).  Signage that is 
compliant with the City’s Sign Ordinance but not the master sign program can be approved through 

an ARB permit but would require a hearing before the Architectural Review Board.  Staff does not 
object to the sign, but would recommend that the sign be externally illuminated or halo illuminated 

using a backlit surface for consistency.  A condition of approval requiring the signs to be externally 

illuminated or halo illuminated has been included in the draft conditions.   
     

ENVIRONMENTAL REVIEW 

The project would be an alteration to an existing facility and new construction not exceeding 

10,000 square feet qualifying for a Class 3 Categorical Exemption per section 15301 of the 

California Environmental Quality Act. 
 
ATTACHMENTS 

A. Architectural Review Findings 
B. Draft Conditions of Approval 

C. Project Description (prepared by applicant) 
D. Project Plans (Board members only)  
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COURTESY COPIES 

D.A. Levy and Associates 

Simon Property Group 
 

 

Prepared by:   Elena Lee, Senior Planner 
 

Reviewed by:  Amy French, AICP, Manager of Current Planning 


