HEALTHY CITIES CAMPAIGN

Building Healthy Communities across Santa Clara County -

Laura Jones, MPH




Objectives

o Introduce the Healthy Cities Campaign Concept
o Communicate next steps
o Discuss questions

o Continue partnership with cities



The Healthy Cities Campaign Concept

o Create a tool to acknowledge successes by cities across four health-
focused areas

o Active & Safe Communities

o Healthy Food & Beverage Environments
o Tobacco-Free Communities

o Cross-Cutting Strategies

o Identify opportunities focused on improved health outcomes for residents
and employees

o Incentivize adoption and implementation of healthy practice and policy
changes by cities and the County



The Healthy Cities Campaign Concept (continued)
S

o Assess and publicize strides made in both policy and
administrative areas

o Recognize cities for their work across a number of different
categories

o Create opportunity for collaboration across cities for
countywide impact



Why a Healthy Cities Campaign Concept?
S
o Potential Benefits for Cities:
o Reduced health care costs
o Improved workforce productivity and decreased absenteeism
o Increased employee retention and job satisfaction
o

Improved opportunity for future grants and strategic
partnerships

o Potential Benefits for the County:

o Expanded reach and impact
o Improved health outcomes for residents



Why a Healthy Cities Campaign Concept? (continued)
T
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Assistance We Can Provide to Cities
e ————————————————————————————————

o Funding

o Data

o Model policies

o Legal and technical expertise
o Outreach to impacted groups

o Implementation strategies



Where We've Been: Campaign Changes Based on Feedback
T

o Vetted this concept over the last year with the following:

o Cities Association

o Cities Association Policy Work Group
o City Managers’ Association

o Community Stakeholders

o Presenting a “"Healthy Cities Campaign — Dashboard”
rather than a "Healthy Cities Challenge - Report Card”

o Added "administrative strategies”



Healthy Cities Campaign Changes Based on Feedback
1 - -

o Collecting model policies for inclusion on our
website for easy access

o Presenting work in a strength-based fashion:
o Including a “City Spotlight” category

o Incorporating a "Healthy Cities Showcase” into the Healthy Cities
conference agenda

o Presenting awards at the conference to acknowledge “stand out” work



Next Steps and Questions
N

o Monday, October 17: Draft findings were shared privately with City Managers
and Assistant City Managers

o Strategies your city has adopted/achieved that we missed/misrepresented
o Strategies that are "NA" for your city that we missed
o City Spotlight suggestions

o Tuesday, November 1: All feedback from city staff requested

o Wednesday, November 2: Vetted results will be shared with Mayor and
Council of each city

o Friday, November 18: Findings will be shared publicly and awards presented
at the Healthy Cities Conference



Santa Clara County Public Health Department Contacts
-
o Bonnie Broderick
Senior Health Care Program Manager

Bonnie.Broderick@phd.sccgov.org
(408) 793-2706

o Laura Jones
Health Program Specialist

Laura.Jones@phd.sccgov.org
(408) 793-2774

o Teddy Daligga
Health Planning Specialist

Edward. Daligga@phd.sccgov.org
(408) 793-2737
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BETTER HEALTH FOR ALL




